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5 Building confidence and belonging is as important as technical skill Extensive secondary research underpins the rationale +
' design of New Wave. Access references via the QR code

Opportunity Spotting, Communication, Professionalism & Self Awareness are &

N EWAVE 6 key competencies for success in creative professional practice in HE Disclosure Statement: All materials included in the poster represent
the authors” own work and anything cited or paraphrased within the
text is included in the reference list. This work has not been previously
published nor is it being considered for publication elsewhere. There
are no conflicts of interest that might have influenced the authors in

reporting their findings completely and honestly.
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